The Power of Place

Why the world is more

{ diverse and multifaceted
than mainstream media
would have us think.



Thomas Friedman
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Born: July 20, 1953 St. Louis Park, Minnesota
Residence: Bethesda, Maryland

Occupation: Popular Author/Columnist/Speaker for The New
York Times

Education: B.A. from Brandeis (1971)

» ML.A.: University of Oxford on a Marshall scholarship,
M.Phil. (Ph.D.) in Middle Eastern Studies

Works:

1981: United Press International London; Beirut, Lebanon

1982: The New York Times as a reporter, and was re-
Elsiopatched to Beirut at the start of the 1982 Israeli invasion of
ebanon

1984 to 1988: NYTimes Reporter in Jerusalem, and received a
sec?néi Pulitzer Prize for his coverage of the F|rst Palestinian
Intifada.

1990: First Book, From Beirut to Jerusalem, describing his
experiences in the Middle East.

1992: Friedman becomes the NYTimes White House
correspondent

2000: Book: Lexus and the Olive Tree
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http://www.thomaslfriedman.com/bookshelf/the-lexus-and-the-olive-tree
http://www.thomaslfriedman.com/bookshelf/the-lexus-and-the-olive-tree
http://www.thomaslfriedman.com/bookshelf/longitudes-and-attitudes
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The World is Flat

Book: The World Is Flat: A Brief History
of the Twenty-First Century

“World Flattening” = A metaphor for viewing the
world as a level playing field in terms of commerce,

where all people and economic competitors
have an equal opportunity.

Flattening also represents a perceptual shift required
for countries, companies and individuals to remain
competitive in a global market.

Historical and geographical divisions are becoming
increasingly irrelevant.

2005

NATIONAL BESTSELLER

The World Is Flat

A BRIEF HISTORY OF
THE TWENTY-FIRST CENTURY

Thomas L. Friedman




Globalization 1.0 3.0

> Globalization 1.0: A period in
which countries, kingdoms and
governments were the main
protagonists

> Globalization 2.0: A period in - N
which multinational companies hé(\{,;?f;-p;][ e Hﬂ
led the way in driving global 5 -
integration (1820-2000)

> Globalization 3.0: Our current
period in which international
market flattening has occurred
as a result of a convergence of
personal computer penetration ¥
worldwide with fiber-optic micro SEes
cable with the rise of work flow ¥~
software.




Friedman’s Major “Flatteners”

1.

Collapse of Berlin Wall - The event not only
symbolized the , it allowed people from other
side of the wall to join the economic mainstream.

. Web Browsers --Internet Explorer/Netscape/Safari (1996):

Browsers and the Web broadened the audience for the Internet
from its roots as a communications medium used primarily by
‘early adopters and geeks' to something that made the Internet
accessible to everyone from five-year-olds to ninety-five-year
olds.

. Open sourcing: Communities

projects. Examples include open source software, blogs,
and Wikipedia. Friedman considers the phenomenon "the most
disruptive force of all."

Outsourcing/ Off-shoring : Friedman argues that outsourcing has
allowed companies to split service and manufacturing activities
into components which can be subcontracted and performed in
the most efficient, cost-effective way. Now countries such as
Malaysia, Mexico, Brazil must compete against China and each
other to have businesses offshore to them

. the TECHNOLOGIES: Google, Yahoo, Baidu (China),

Yandex (Russia) and other search engines are the prime example.
"Never before in the history of the planet have so many people-
on their own-had the ability to find so much information about so
many things and about so many other people.”

The TECHNOLOGY “Steroids” : like mobile
phones, iPods, personal digital assistants, instant messaging, and
voice over Internet Protocol (VolP).

Desktop Browser Share: US April 2014
Adobe Digital Index

Opera Desktop, . Other, 23%
10%

Mazilla Firefox,

Google
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B® Microsoft
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of Friedman and his Arguments

Free Trade Fundamentalism:
- “High Priest" of

- Interview with Friedman: "l was speaking out in
Minnesota -- my hometown, in fact -- and guy stood
up in the audience, said, 'Mr. Friedman, is there any
free trade agreement you'd oppose?’ | said, 'No,
absolutely not.' | said, 'You know what, sir? | wrote a
column supporting the CAFTA, the Caribbean Free
Trade initiative. | didn't even know what was in it. |
just knew two words: free trade.'"

Economic Class: Elite of the Elite

. Friedman’s individual Net worth: ~$50 million

- Wife: Ann Bucksbaum heiress to General Growth Properties
(shopping mall development) Forbes estimates Bucksbaum A Fide VB S8 ﬂ
family's assets at , including about 18.6 million : g
square meters of mall space.

. Friedman’s home in Bethesda, Maryland. The July 2006
issue of Washingtonian reported that they own "a palatial
11,400-square-foot house, currently valued at $9.3 million,
on a 7%:-acre parcel just blocks from Bethesda Country
Club."

The Sheraton/Hilton/Celebrity Penthouse EFFECT:



http://en.wikipedia.org/wiki/USD

Friedman in action

-
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What Thomas Friedman means when he says "The
World is Flat"

Thursday, February 14, 2019


https://www.youtube.com/watch?v=oM2BguxRSyY
https://www.youtube.com/watch?v=oM2BguxRSyY

Harm DeBlij— Arguments
The Power of PLACE

v Friedman’s “Flat World” is ABSURD!

v Instead, the world has a Rough—>
REALLY ROUGH Landscape.

v Geographic PLACE ALWAYS plays a
HUGE determining factor in your
opportunities. Basic socio-cultural
knowledge.

v LARGE portions of the world’s
population (over 50%) are NOT part
of the Global Village,

v One WORLD THEORY (and SMALL
WORLD theory) is ABSURD! We are
geographically and culturally
extremely diverse—Economics,
Health, Education, Linguistics, Daily
life, etc.



Not-So Small World

Arguments AGAINST a Small World Theory

1.

2.

9.

The IMPORTANCE OF PLACE in our lives!~!

GLOBALS, LOCALS, MOBALS

GLOBAL CORE. PERIPHERY, BARRICADES

Linguistic Diversity

Economic DIVIDE Living wage vs. Disposable Income
Urban vs. Rural DIVIDES

Limited Access to Electricity

Access to Clean Water

Cultural Diversity and Cultural Complexity

10. Limited Access to Education

11. Gender Equality



The IMPORTANCE OF PLACE-!!

WHAT IS IMPORTANT? WHY? Identity>

n <




GLOBALS-MOBALS-LOCALS

Which are you? What might be missing?

1. GLOBALS
. MOBALS
5. LOCALS



World’s Wealthiest 1%

Where do the top 1% live?
Countries with the largest share of the wealthiest 47 million people

8. Canada: 1.6m 5. Germany: 2.8m 2. Japan: 4m

10. Switzerland: 0.8m
3. France: 3.5m . »

9. China: 1.6m

7.7m more live in
28 other countries

7. Australia: 1.8m

Source: Credit Suisse Global Wealth Databook 2014




Global Core, Periphery, Barricades

GLOBAL CORE, |
' PERIPHERY,
AND BARRICADES




Global Access to Electricity

@ Millions of people who lack adequate electricit
@ \iillions of people who have no electricity




Urban (City) Rural (“Country”) Divides

Cities Powering Globalization

CITIES POWERING
GLOBALIZATION

Sanfranm«)‘ -Ch ‘90.
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Population Distribution

'GLOBAL POPULATION DISTRIBUTION|

One dot represents 100,000 people

0 JO00 000 Clometen
[ Rl

Figure 1.2. By this method of displaying the world’s population distribution, one dot represents 100,000 people. The map emphasizes
the persistence of ancsent, agnculture-based patterns in the World Island (Eurasia and Africa); the two largest clusters of population b in

the global periphery.




Linguistic Diversity
* There are approximately living generally recognized

today. Of these, 6,000 have registered population figures.
WORLD

Languages

List of the WORLD’S top 10 languages
(by # of speakers):

nnnnnn

1. Mandarin Chinese 885 million speakers
2. Spanish 399 million speakers

3. English 335 million speakers

2. Hindi 260 million speakers

5. Arabic 242 million speakers™** o
6. Portuguese 203 million speakers b ,"W
7. Bengali 189 million speakers

8. Russian 170 million speakers

o. Japanese 125 million speakers

10. German 98 million speakers

11. Lahnda/Punjabi 88.7 million speakers

12. Javanese 84.3 million speakers

13. Wu (Chinese language) 77 million speakers

Other major languages
world:

Chinese dialect groups

Yue

**There are many different types of Arabic. Egyptian Arabic is the most widely spoken with approximately™®



Literacy and Illiteracy

UNESCO eAtlas of Literacy Version francaise | Version espafiola

Other eAtlases | :=

Section 1 Section 2 Section 3 Section 4 Section 5 Country profiles

Literacy among elderly populations

Indicators

e Literacy rate for the elderly
population g

90%-100% Il 50%-59%
80%-89% B Less than 50%
B 70%-79% No data
W 60%-69%

Literacy rate for the female
elderly population ¢

Literacy rate for the male
elderly population ¢

Gender parity index for the

DI DR DU VRN £ R SR

Year 2014 (or latest available)

1975 N 2014
Data by the UNESCO Institute for Statistics

Figures Rank Abc Countries Regions

Korea. DPR



http://tellmaps.com/uis/literacy/#!/tellmap/-601865091
http://tellmaps.com/uis/literacy/#!/tellmap/-601865091

Global Life Expectancy




Global Access to Clean Water

% of the population
with access to improved
drinking water (2000)

more than 90%

76% w0 90% BB

&
a

s1% w0 75% |
wwsr I

no data avallable

Ql
About a billion people do not have

access to safe drinking water, That's
one out of nine people in the world.

The average distance that women in Africa
and Asia walk to collect water is 3.7 miles.

By 2025 at the rate we are going, it is estimated that
two thirds of the world will be living with water scarcity or total water deprivation.




Four largest
religions

% of world

e Different Belief Systems

2,331,509,000 34%

1,619,314,000 23%
1,100,000,000 16%
1,083,800,358 15%

690,847,214 10%

Cathelic Christanity
Orthodox Chrisbanty
Protestant Christianky
Sunni islam
Shite islam
Islam (other groups)
Mindulsm
N Judaism
Chinese Relgicn
Theravads Buddhism
Mahayans Buddhism
BN Vajayana Buddhesm
B Nature Religions
n Other Groups
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http://en.wikipedia.org/wiki/World_Religions
http://en.wikipedia.org/wiki/Christianity
http://en.wikipedia.org/wiki/Islam
http://en.wikipedia.org/wiki/Irreligion
http://en.wikipedia.org/wiki/Hinduism
http://en.wikipedia.org/wiki/Buddhism

World's most and least ethnically
diverse countries

. More
ethinically

diverse

More

ethnically \
. homogenous W Max Fisher / @he Iashinalon Post




Energy Consumption Per/person

Energy Consumption Per Person, by country, 2010.

N. Dep't of Economics and Social Affairs

SOURCES: U.S.Energy Information Administration, International Energy Agency, CIA World Factbook, U

CANADA

» S
—~ , 1
7

P

/T

UNITED STATES

THE
BAHAMAS

g3 MEXICO CUBA. - pommcan
REPUBLIC
* BELIZEMMAICA A P:ERLVO
GUATEMALA HONDURAS Rl vy
ELSALVADOR . NICARAGUA o
BANAM AR
COSTARAM VENEZUELAGuvaa
M S
COLOMBIA 21
ECUADOR
ANNUAL CONSUMPTION PER PERSON BRAZIL
Millions of British thermal units (Btu) PERU
More than 400 BOLIVIA
PARAGUAY
250 to 400
CHILE
150 to 249 URUGUAY

75t0 149 ARGENTINA

25t074
10to 24
5t09 <5

1 million Btu = roughly 8 gallons of gasoline

ICELAND

UNITED oenglh
KINGDOM
IRELAND "~

W e BULGAS
SPAIN AN i
PORTUGAL

watra
TUNISIA oo
shacf

MOROCCO

ALGERIA LIBYA

WESTERN &

ER——

gABON

NAMIBIA  CMBASWEY
BOTSWANA. \
SOuTH ™"
AFRICA

@R TURKEY

conge SR

KAZAKHSTAN

VZBEKSTAN

MONGOLIA

INDONESIA

BUR

N

w
ZEALAND

A public radio project from SoundVision Producti
Anrica Deb, contributing digital producer




Women in Political Power

WOMEN IN PARLlAMENT

Percent of Women
in Parllament
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